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A Partnership for Success

HIGH POINT MARKET AUTHORITY

INTERNATIONAL MARKET CENTERS

HIGH POINT MARKET
AUTHORITY:

bring buyers to the
market

TENANT/
EXHIBITOR

INTERNATIONAL
MARKET CENTERS:
bring buyers to OUR
buildings

TENANT/EXHIBITOR:

bring customers to
YOUR space
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Show Websites
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Email & Social Media

IMC & HPMA EMAIL

9 unique IMC 1 :

HTML email blasts promoting u g‘\—!&&

IMC properties, events and T P e
destinations. -

Series of email blasts sent to IMC buyer and —__

designer list, trade subscription lists including HFN =
and Gifts & Decorative Accessories and >

Retailer NOW!

Reaching more than — [

60,000 2 o
’

Retailers and Designers

12 unique HPMA
HTML eblasts send to

more than 40,000 previous
attendees and new prospects,
driving to registration.

REGISTER NOW
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Through media and association partnership,
HPMA sends additional emails to members
of The Home Furnishings Association, ASID,
the Steelyard Design Community, and various
trade magazine subscribers
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IMC & HPMA SOCIAL MEDIA

Design on High Point Market: The Official Social Channels for IMC High Point

Facebook @DesignOnHPMKT
~4,000 followers
At least 3 posts per week

Twitter: @DesignOnHPMKT
3,000 followers

Regular weekly posts including
tenant updates, IMC & High
Point Market news, and more.

Instagram: @DesignOnHPMKT
22,500 followers

Takeovers featuring
tastemakers, celebrity
designers, and editors of major
home furnishings publications.

YouTube:/DesignOnHPMKT
300 subscribers

Houses all IMC High Point
Market promotional videos.
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Official High Point Market Social Channels

Facebook
~40,000 followers
At least 3 posts per week

Twitter: @HPMarketNews
>30,000 followers

Regular weekly posts plus
official High Point Market New
Product Premiere Tuatter Chat

Instagram: @highpointmarket
103.000 followers

Takeovers featuring Design
Bloggers Tour members

and editors of major home
furnishings publications.

Pinterest

14,022 followers

Home to Style Spotters for
at-Market postings, Spring and
Fall Market previews, and Style
Reports

YouTube

913 subscribers

Houses all High Point Market
promotional videos. plus
complete videos of all Keynote
Series presentations.
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Advertising

ADVERTISINCG / IMC

Print advertising in over

25 INDUSTRY

Trade Publications,
Market Guides promoting
all IMC properties

Extensive advertising in Market Guides with
IMC building and destination ads:

*  Furniture Preview: 15 Pages

*  Accessory Preview: 15 Pages

* Designer Preview: 10 Pages

* Market Resource Guide: 12 pages
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COMMERCE & DESIGN

500,000+

Combined Circulation

ADVERTISING / HPMA
Comprehensive print and digital advertising campaign

Print outlets include Furniture
Today, Home Accents Today, Casual
Living, RetailerNOW, and Business
Of Home.

Digital channels include

Facebook, Google Adwords,
Retargeter network, RetailerNOW,
Steelyard, Editor At Large, and Rue
Magazine.
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Total reach across all outlets exceeds

100,000

home furnishings retailers and designers

@IMC




PUBLIC RELATIONS / IMC PUBLIC RELATIONS / HPMA

Over a dozen press releases issued to trade and design media on a number of More than a dozen press releases sent to 1,000+ media contacts each Market cycle
newsworthy topics including: + To access the HPMA media list, exhibitors may contact Ashley Crigg via ashley@highpeintrarket.org
«  New tenants, expansions, relocations +  Special events and seminars .

«  New product introductions «  Exhibits and partnerships MediaLink online and at-Market press center

+  Provides access to exhibitors’ digital and printed press kits

+  Source for publication-quality product and Market imagery

+ Comprehenisive on-site resource, featuring work stations, food and beverages, internet connections, charging
——————

FimiturcToday AR — "'g d' s 1 stations, and in-person assistance in finding exhibitors and resources

« Temporary exhibitors
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IMC Announces Seminars, Tours and Hospitality
Offerings for October High Point Market
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Trendwatch

IMC EXCLUSIVE OPPORTUNITIES

And the Fall
i N 2018 trends

Each market, IMC tenants and exhibitors are invited to submit products from their collections that best match
three key macro trends and home decor themes..

Displays: Marketing Support:
+  Showplace Walkway « Signage with company & showrcom
+  Suites at Market Square Lobby «  Companion brochure in all IMC buildings throughout Market
+  IHFC Green Lobby «  Email tobuyers with trend information
« Directory Ad

Displays are located in high traffic areas around z
Market and accompanied by a distinct marketing +  Seminar

track to encourage buyers 1o visit all three « Promation via Social Media channels
displays and visit the participating showrooms 1o

see the prodiices featired. «  Stand-aone press release

@IMC
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